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3. Links 
 
Whether placed prominently or not, links back to a website have a multiplier effect.  
The more links you have pointing back to your website, the greater the chance search 
engines will count your website as popular. Gaining good link popularity is not easy and 
can take time, especially when you consider that Google rewards link exchanges from 
other relevant and credible sites that are already ranking well in Google. 
 
4. Do inform the Search Engines 
 
The worst thing that can happen is to have performed the best possible website 
optimisation and sit back passively waiting for the search engines to find your finely-
crafted web site.  At our last count, there were over 108 million unique web pages in 
existence. 
 
So do submit your website to Google or Yahoo for indexing (the links provided will take 
you to the submission page). Simply, follow the prompts and enter your web address. 
You may also be asked for a keyword-rich three-line description of your website. Then 
you are done! That is their cue to send the search robots out to visit your site for 
indexing. 
 
Once these vital steps are behind you, you can confidently expect to be indexed well 
by the various search engines even as you move on to even more sophisticated SEO 
measures. 
  
… and finally, choose your domain name carefully. 
 
While domain name selection is not technically part of the optimisation process, we do 
encourage you pick a search engine friendly domain name for your site. 
 
A marketable domain name/s meets six key criteria (listed below). If you had to 
compromise on any of these criteria, we would recommend not omitting #5 (based on 
product/service keywords) as this could impact your search engine ranking the most.  
 
A marketable domain name is: 
 
1. Memorable 
2. Registered in a popular extension (.com preferably)     
3. Easy to spell  
4. Brief (one or two words maximum)  
5. Based on product/service keywords (this helps with search engines)     
6. Consistent with your brand (low price, premium brand) 
 
Don’t forget to pass on the eBusiness centre newsletter to friends, colleagues and 
business associates whom you believe would benefit. 

 


